




















 On befalf of the entire Meghalaya Election Team, I personally express my immense gratitude 
to the entire Election Commission right from the Hon’ble Chief Election Commissioner, Hon’ble 
Election Commissioners to the  Sr.DEC, DECs, DGs, Directors and to Principal Secretaries, Secretaries 
for the complete and unstinted support provided at critical junctures and timely guidance extended at 
all times in this endeavour, and I also personally acknowledge the proactive collaboration of the State 
Government led by the Chief Secretary.
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Mission Unite is a groundbreaking series of events that created and 
sustained the excitement amongst the youth and the general electorate 
to engage in the democratic essentials of  The Meghalaya Assembly 
Elections 2018’. The campaign was designed to be public focused and 
public driven.

This was achieved through the Systematic Voters Education and 
Electoral Participation (SVEEP) which was a committed strategised effort 
to call upon each and every Indian citizen of the state of Meghalaya to 
once again take their ownership of Democracy.

Under the combined campaign effort of the Chief Electoral Officer 
and Government of Meghalaya, a series of well thought-out activities 
were conducted to effectively engage the public. The campaign’s effort 
in roping in schools and colleges was well received, resulting in many 
young voters registering and enrolling themselves.

Through this initiative, the Chief Electoral Officer and his teams, 
were able to lay a solid foundation for the youth to understand and 
appreciate their individual worth as voters.

Under Mission Unite, there was a ground movement called You ‘N’ 
I Towards Enrolment. This was a sub-initiative to augment Mission 
Unite. The idea was to bring election awareness to the doorstep of the 
voters and work with children, youth groups and youth icons. It was 
planned as a special drive to enroll eligible electors with focus on first 
time electors aged 18-21. You ‘N’ I was also an attempt to set a new 
record for maximum number of enrolled students, young and future 
voters.

Mission Unite engaged mascots Mark and Markor, who visited schools, 
colleges and every other SVEEP event held month after month in a run 
up to the 2018 elections. Mark and Markor were fitting names for the 
people of Meghalaya to connect and their presence was a crowd puller 
as Mark represented the Election “Mark” and Markor denoted precious 
votes the campaign was geared towards mobilizing young voters to 
Engage, Express and Empower.
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The SVEEP initiative and excercise, also saw the production of a 
people’s anthem written and arranged by Summersalt of Bollywood’s 
Rock On 2 fame. Summersalt being a household name in the field of 
performing arts roped in younger artistes and sport persons of repute 
to be part of the music video Tarak Tak Tak . The song has served as 
uniting factor to sustain the campaign pan Meghalaya.

The culmination of Mission Unite was a gathering of  thousands of 
college students to form the first ever human logo in Meghalaya, an 
effort that made it to the Limca Book of National Records.

Besides, the campaign was suffixed  with activities like street plays 
and other performing art forms with intentions to impact the youth 
and include People With Disabilities (PWDs) to make the electors in 
Meghalaya not only credible but also largely exclusive. 
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Mark and Markor - Election Mascots
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Human Logo Formation
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Former Chief Election Commissioner Shri. HS Brahma (extreme right) administering the reading of the Voter’s Pledge and also 
launching the Meghalaya Votes App in the presence of other dignitaries including (from left to right) Additional Chief Electoral Officer 
– Meghalaya Shri. T.Lyngwa, Commissioner  & Secretary Home & Political S.Kharlyngdoh, Deputy Commissioner East Khasi Hills District 
–  Shri. Peter Dkhar, Chief Electoral Officer - Meghalaya, Shri. F.R Kharkongor and Chief Secretary Meghalaya - Shri. Y. Tsering.
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Election Commission at school doorstep. Mission Unite draw students to 
read the voters’ pledge at KJP Girls Higher Secondary School, Shillong
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UNITE: You ‘N’ I Towards Enrollment

 “Mission Unite – You and I towards Enrollment” is the first ever Human Logo formation in the state of 
Meghalaya engaging 2800 students from Shillong’s 120 schools. The campaign was set to draw first time 
voters particularly in the age group of 18-21 at a mega state function held at Jawaharlal Nehru Stadium, 
Shillong an effort which made it as a National Record in Limca Book of Records 2018.
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 “Mission Unite” with a focus to empower the youth by 
providing them the opportunity to express, engage and 
empower. The excercise has been well received by the young 
people who imbided values involving about the democratic 
process of election.
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Youth Motivator
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Body Art
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Three E’s of Engagement, Expressions and Empowerment
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As part of the initiative, the EC had this year declared “Accessible 
Elections” as the theme for the National Voters Day observed on January 
25.  With intentions to uphold what the Election Commission of India 
(ECI) had resolved to reach out to persons with disabilities (PwDs), 
many activities were carried out prior and during the elections and by-
elections to facilitate and encourage PwDs to actively and knowingly 
participate in the elections.
A number of staff members at the district and state level have been 

made aware on issues pertaining to inclusion and inclusive elections. 
Many programmes revolving around the national theme “Inclusion of 
Persons with Disabilities (PwDs) in the Electoral Process” have been 
organised to engage friends from the community.
Consultations at the district level across the state have been condudcted 

to identify the barriers, challenges and possible solutions assuring, that 
PwDs make it to the polling booth. The outcomes, particularly on issues 
of registration and polling, were documented and taken up at the State-
level consultations.
The consultation documentation dealt with various aspects, including 

booth-wise mapping of PwDs; accessibility enhancements at polling 
stations; PwD friendly polling spaces; registration and sensitisation 
camps; collaboration with NGOs; and sensitisation of the election 
machinery.
In collaboration with FM Radio stations and the Artiste Community, 

the Election Department took the responsibility to organise various 
roadshows, National Voters’ Day events and many public events across 
the state to drive home the same message, to which, many key PwD 
organisations and general electorates joined in.
 In working closely with PwD organisations across eleven districts, the 

messages on PwD Inclusion vis’a’vis Elections has been well integrated 
into each and every enrollment drive for which such efforts have been 
well received by the electorates especially families of persons with 
disabilities. On polling days, concerned government staff members 
pitched their efforts to mobilise and provided logistic support to bring 
PwD voters into the polling station to cast their vote.
Such efforts on awareness creation yielded encouraging results 

whereby more citizens with disabilities have enrolled and voted.
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The engagement with People With Disabilities was a very 
purposeful and fulfilling exercise. The CEO took it as a priority 
to have the PWDs interface with their counterparts in 
understanding the various electoral processes.
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NVD 2018 - Accessible Elections
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A visually impaired voter was one of the first ones to vote 
in one of the Polling Stations in the Garo Hills. As a mark 
of encouragement to those who arrived first at the Polling 
Station, a First to Vote memento was given.

40



Stills from the music video Tarak Tak Tak, an election 
song in a run up to the Assembly Elections 2018. Children 
communicating in sign language to drive home the message 
on the citizen’s right and duty to register and vote.
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PWD Voter with escorts in Khasi Hills
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SEEING IS BELIEVEING THROUGH VVPAT
2018 being the maiden usage of VVPAT in Meghalaya, the Chief 

Electoral Officer and his teams made it a point to secure the trust of 
the electorate of Meghalaya by engaging all sections of the therefore, 
communicating through direct outreach on the crediablity of the EVM 
and VVPAT. 
The Electronic Voting Machine (EVM) has served India democracy well 

for 19 long years and running now. EVMs have replaced paper ballots in 
local, state and general parliamentary elections across India. To further 
improve transparency the function of EVMs, Election Commission 
of India had decided to introduce the Voter Verifiable Paper Audit 
Trail (VVPAT) with value addition in the form of immediate evidence, 
transparency and accountability. 
The VVPAT offers a fundamental benefit, with introduction of a 

paper trail. A paper VVPAT is readable by the human eye and voters 
can directly cast their vote. A VVPAT allows voters the possibility to 
verify that their votes are cast as intended. The VVPAT includes a direct 
recording electronic voting system (DRE), to assure voters that their 
votes have been recorded and cast as intended.
As the office of the CEO did not have the luxury of having people 

coming to listen to the talks on EVM and VVPAT, CEO & team went all 
out to reach out to the public, rural and urban and reaching to the last 
person in the village through colourful and informative road show. 
The campaign worked in tandem with the creative community to 

communicate and convey the democratic importance of EVM and 
VVPAT through various campaigns. There were a series of roadshows 
that entailed indigenous music, street play and dance, effectively 
staged to engage with the general public and blending them with local 
culture and ethics.
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As doubt hovered around the EVM and the VVPAT, the public awareness 
teams walked an extra mile to talk with the electorate, the political 
parties, the judiciary and the Media. The interface had yielded results 
as questions with regards to the functions of the EVM unit were tackled 
with clarity and prompt response from the government officials. 
Besides, EVM-VVPAT public awareness events had been going full swing 

four months before the 27 February 2018 elections. The awareness 
drive saw the effective participation of all district administration officers 
who toured villages and small towns and took time to speak to small 
and big crowd.  
At the ultimate event aimed to reach out to the youth, there were songs 

expressed in indigenous languages that spoke about the advantage of 
using the EVM and VVPAT. These songs were written and composed by 
folk musicians who employed the Phawar, a kind of melodic ballad that 
combined message, wit and humour. The Shillong event at the historic 
Wardslake was in itself an epitome of democratic celebration. 
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Road Show Quiz
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In the EVM-VVPAT Road Show, Traditional rhythm-based 
Music playing a key role to draw the rural crowd from the 
Khasi and Jaintia hills. The engagement of cultural music 
invoked a sense of indigenous identity that is based on 
community’s participation and personal integrity. The 
rhythms of the hills acted  as a precursor before every EVM-
VVPAT Awareness team took over to deliberate on the use 
and benefits of technology.
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Beating a Steady drumbeat of Support for EVM VVPAT
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The office of the CEO, Meghalaya employed street plays 
to engage with the rural and small town public. The street 
plays focused on Enrolment, Ethical Voting, EVM-VVPAT and 
Accessible Elections.
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In partnership engaging through Red FM
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Launch of EVM VVPAT
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VVPAT Streetplay in a local market
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With a purpose to spread awareness, Street Plays on VVPAT 
and Informed & Participatory Voting attracted huge crowd in 
the market place in small towns. The street plays helped in 
countering skepticism around EVM and VVPAT.  
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The display of the Election Mascots Mark and Markor during 
the Republic Day Parade on 26 January 2018 in Shillong. 
The display helped position the messages of the Election 
Commission including the Enrolment of new voters, EVM 
VVPAT, Informed Ethical Voting and Accessible Elections.
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Awareness and Training were imparted to the various state 
government officers of different levels including the Police 
Force. The training was designed to provide clarity and ward 
off all doubts lingering on the use of EVM and VVPAT.
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Audio Visual Content
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The use of comic strip to communicate the benefits of EVM 
and VVPAT has been a very effective medium, especially among 
the young population.
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EVM-vvpat awareness through graphic illustration
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National
Voters’
Day

85



The celebration of the National Voters’ Day on 25th January of 2017 
and 2018 heralded the countdown to the Assembly Elections. People 
in the thousands gathered at the venue in the state capital Shillong 
and in all the other ten district headquarters. The celebration also saw 
artistes, sports and adventure sports persons, para-military personnels 
and members of the police force all geared up to celebrate the spirit of 
democracy. 
In order to address the issue of voters’ apathy especially among young 

voters who have shown less interest to take part in the electoral process, 
Meghalaya joined the rest of India to celebrate 25th January every 
year as ‘National Voters’ Day’. (Hindi:राष्ट्रीयमतदातादिवस), which 
commended its journey from January 25, 2011 to mark Commission’s 
foundation day.
The Election Commissionhadalso decided to take up a vigorous 

exercise to identify all eligible voters attaining the age of 18 years as 
of 1st January every year in each of the 8.5 lakh polling stations across 
the country. Such eligible voters would be enrolled on time and handed 
over their Electoral Photo Identity Card (EPIC) on January 25 every year. 
This initiative was expected to give the youth a sense of ownership, 
empowerment, pride and inspire them to exercise their franchise.
Prior to the elections and in both NVDs of 2017 and 2018, the Chief 

Electoral Officer, Meghalaya along with his team put in effort to have a 
public focused event calling upon all sections of people to participate. 

The day started with a Democracy Run involving professional and non-
professional avid runners sprinting along the selected prominent public 
roads of the city in Shillong. Along with the runners, the cyclists with 
their colourful sportswear riding their bikes to add to the celebration 
with a purpose. 
The celebrations also saw a plethora of fine artists and performing 

artistes chipping in to make the event agrand affair. Of the artistes 
coming from both Garo hills and Khasi hills, Meghalaya’s household 
music group Summersalt took the lead to perform the election anthem 
Tarak Tak Tak. The song that has gone viral over social and electronic 
media has served as a uniting factor to sustain the campaign pan 
Meghalaya. Besides, fine artists and dancers pitched through their 
artworks to remind the general public especially the youth that Voting 
is a Citizen’s responsibility. 
Meghalaya had also seen the use of the Democracy Vans in all the 

districts and the content on the vans which include messages on 
Enrolment & Voting, Informed Ethical Voting, EVM & VVPAT and 
Accessibility had left an impression in the minds of thousands of 
beholders, especially on National Voters’ Day. 
With ample activities around NVDs, the key message is about the 

‘Voter’ first, so much so that the abbreviation of ‘Electronic Voting 
Machine’ has been creatively para-phrased into ‘Every Voter Matters’. 
All such creativity had added value to prepare Meghalaya to be poll 
ready. The figure in the box below speak for themselves.
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Run for Democracy
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Dignatories with State PWD Icon and Padma Shree Smt. 
Bertha Dkhar
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State Disability Icon Bertha Dkhar on Accessible Elections 
and motivating PWD Voters.

Visually impaired music band Light After Dark Betting out number.
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Meghalaya Members of the National Blind Football team 
and District Icons receiving an Award/Recognition from the 
Additional Chief Secretary, Meghalaya at the National Voters’ 
Day Celebration 2018.
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EVM VVPAT role play and awareness
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Commissioner of Disability awarding a participant.
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EVM VVPAT Performers
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The Deputy Commissioner’s team at Ampati, South West Garo 
Hills gathered with people from across section including people 
with disabilities. The theme for the year 2018, being Accessible 
Elections, the DC of Ampati, Shri. C.Diengdoh and his team had 
made it a point to partner with PWD groups.
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Enrolment of Young Voters in Dadengiri
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Hoarding at Mawkyrwat South West Khasi Hills 
depicting Mellinium Voter Icon Mellinium Grace
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In Mawkyrwat, South West Khasi Hills District, a huge female 
group walked across town with placards with an attempt to 
create awareness on the rights of the voter. The team at the 
Deputy Commissioner’s office at Mawkyrwat had pitched it to 
ensure that such community excitements are sustained.
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Colourful SVEEP activities in Tura West Garo Hills
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DC Tura Leading from the front against money 
power and for ethical Voting
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IEC
Information Education and Communication
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The Democracy Van armed with all key information and 
education materials to help officers communicate the 
importance of Elections in a democratic system and the benefits 
of using EVM and VVPAT. These Mobile Vans were deployed to 
all 11 districts to inform entertain and educate voters on the 
upcoming election.
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VVPAT Awareness
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Wall Painting and Graffitti
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Wall Painting and Graffiti



Election Ceratives123
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Mellenium Voter Campaign to engage and 
increase participation in 18-19 years.Millenium grace - the face of millenium Voters 
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Meghalaya Votes App: The use of available technology. With 
the App, aimed at engaging many young first time voters.
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Ethical Voting

127



Ethical Voting Campaign
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Multi-Pronged Campaign, Audio-visual,
print, social media and icons
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The then Chief Election Commissioner Shri. A.K. Jyoti and 
Election Commissioners Shri. A.K. Rawat and Shri. S. Arora 
in the presence of Chief Electoral Officer, Deputy Election 
Commissioners, Meghalaya and his team, flagging the multi-
utility awareness mobile van.

Usha Uthup National Icon

Summersalt State Icon
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The then Chief Election Commissioner Shri. A.K. Jyoti and 
Election Commissioners Shri. O.P. Rawat and Shri. S. Arora 
in the presence of Chief Electoral Officer, Deputy Election 
Commissioners, Meghalaya and his tea, flagging the multi-utility 
awareness mobile van.
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Creatives for  Garo Hills Region.Cultural Creatives
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Creatives for  East Khasi Hills Region.
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Rock Graffiti.
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The 24th day of February 2018, was a day to remember as thousands 
made it to Shillong’s land mark venue - Wards Lake, to participate 
in a final shout out to the people of Meghalaya to vote. Music and 
fanfare filled the air at the picturesque lake but it was all done with 
both taste and purpose, driving home the point of voting and voting 
responsibly throughout, using EVM - VVPAT machines.
‘Every Voter Matters’was the Chief Electoral Officer’s mega-event to 

galvanize full participation on the polling day on 27th February 2018. 
The event was targeted at the millennium voters but to everyone’s 
surprise, a major section of middle aged and elderly people also 
turned out to witness the excitement. After all, this is Shillong – once 
there is music, especially over the weekend and by the lake, people 
are bound to hop in. 
It was here that Shillong’s first ever floating stage was built to give 

impetus to the performing artistes and attract as many young and 
creative people to the venue. “The floating stage was aesthetically 
spot on and structurally strong. At some points we could see it 
actually moving. No doubt, it had attracted many people who came 
there to have a look only at the stage. I guess it worked”, said one 
of the organisers, Mr Aaron Warjri, the Principal of Shillong Public 
School.   
The event entailed Music & Entertainment, the Lake’s ambience, 

laser shows, light shows and contests to attract maximum footfall 
including public and media attention. The aim was to make this event 
a citizen-CEO partnership where citizens co-owned the event by 
participating. The purpose was also to add recall value to the various 
election efforts seen in the last 12 months.
The activities of course were preceeded by the sample reading of 

the Voters Pledge by the CEO and his entire team.
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The highlight of the day was the coming together of celebrated music 
bands of Meghalaya, including Summersalt the folk-fusion band and 
state icons for Meghalaya Elections 2018. The band has been working 
in collaboration with other popular artistes to produce a music video 
Tarak Tak Tak for the Chief Electoral Officer, Meghalaya.  “What we like 
about this event was the rare opportunity to take part in a run up to the 
Elections which is the essence of democracy and governance. Working 
with the CEO and the Election Commission of India has been an honour 
and a chance to contribute to nation building. For that we are grateful”, 
said Summersalt’s singer Pynsuk Syiemiong. 
Other groups who performed on the floating stage was Khasi Bloodz 

a popular hip-hop band known in India and the all-girl rock band from 
Tura, the Haystack Ladies. At the twilight hour, the concert commenced 
with ‘Light after Dark’, the band comprising of visually impaired artistes 
took on the stage and released their energy. On seeing them for the very 
first time member of the audience Carl Syiem said, “I couldn’t believe my 
eyes when I saw a group of visually impaired musicians. They thoroughly 
entertained us and for the organisers to have thought of including them 
is a very good thing”. 
The night ended with a Sound and Light Show alongside a narrative of 

Meghalaya’s History and its political journey, after which, a Laser Show 
with blaring sound grabbed the full attention of thousands of people. 
The Laser Show’s narrative spoke in detail about Elections in India and 
particularly in Meghalaya with clear awareness content on the use of 
EVMs and VVPATs. 

With clarity of focus on Voting, the day gave equal importance to the 
other verticals of the office, namely 

• EVM-VVPAT,
• Informed Ethical Voting, 
• Accessible Elections, 
• Millennium voters/ Youth,
• Enrolment
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“A visually impaired member of the band ‘Light after Dark’ 
played his four-string bass guitar. Prior to the election, there 
was space for everybody to make a mark for the sake of 
inclusivity and accessible elections
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Mark and Markor, the Mascots for Meghalaya Elections 2018 
walked into the scene where young people gathered. The crowd 
cheered as they entered the vicinity. The personality of both 
mascots have helped in creating and sustaining the excitement 
of democratic participation.
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The event turned out to be a celebration of democracy, as 
Meghalaya prepared itself to elect its representatives. All this 
celebration with a hope for better governance. The youth and 
flash mob here are seen dancing to the tune of the Election 
Theme Song ‘Tarak Tak Tak’ and with them are the slogans ‘Let’s 
get inked’.
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Laser shows along with foot tapping music were 
employed to mobilise the young crowd to think 
about contributing to nation building by voting.
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Shillong’s first ever floating stage was a crowd puller. 
Gimmicky as it appears, but when the crowd gathered – 
Shillong’s celebrated artistes community called upon each 
and every person to remember their duties  by participating 
in democarcy’s key event, the ‘Assembly Elections’
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Chief Electoral Officer along with his team leading the crowd 
in reading the Voter’s Pledge.
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In his visit to Meghalaya during mid-February, Chief Election 
Commissioner Om Prakash Rawat addressed the media in the 
presence of Election Commissioners Sunil Arora and Ashok 
Lavasa. CEC said that the Commission would make sure that every 
citizen exercises their franchise in a free and fair environment. 
 
CEC had also stated that the Election Department had been diligent in 
carrying its duty responsibly and was able to enroll 89, 045 first time 
voters between the age group of 18 and 19. Such efforts have been well 
received by the public and appreciated by the Election Commission as 
it is the best in the country with 4.5 percent compared to the national 
average of 1 to 2.2 percent.

CEC also informed compared to the past, there is significant increase 
in the number of voters  from 15.03 lakhs in 2013 to 18.44 lakhs in 
2018. According to the visiting team, another achievement is that 
the number of female voters is more than their male counterparts. 
 
Besides, CEC appreciated the work in Meghalaya especially on EVM and 
VVPAT Awareness. To that end, CEO Meghalaya initiated the production 
of a 2 minute widely circulated video which was purposefully and 
meaningfully used to create awareness, build credibility and dispel 
doubts surrounding EVM VVPAT for the 2018 Assembly Elections. 

Visit of Chief Election Commissioner and Team

Release of EVM VVPAT Awareness Report by Chief Clection Comissioner, 
Election Comissioner and Deputy Election Comissioner.
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The series of pre-poll activities that went full swing months before 
polling day, finally paid off on 27th February 2018, as Meghalaya voted 
to elect members to the Meghalaya Legislative Assembly.
People of Meghalaya elected 59 of 60 members to the Meghalaya 

Legislative Assembly.The scheduled election in Williamnagar 
constituency was delayed to an undetermined date following the 
unnatural death of one candidate in East Garo Hills district.
Due process was followed as nominations were successfully conducted 

on 31st January 2018 and the last date for filing nominations on 7th 
February 2018. The last date for withdrawal of candidatures was 
processed on 12 February 2018. Elections were concluded smoothly 
and peacefully on 27th February 2018. The pre-poll procedure saw 
timely filing of nomination and polling officers braving challenges of 
terrain and logistics.
With robust voters’ response hovering around 89 percent, it can be 

concluded that the people of Meghalaya have exercised their right to 
vote, responsibly and consitutionally as enshrined in article 326 of the 
Indian Constitution. 
There were 18,44,785 lakh voters in the state, out of which 8.96 lakh 

voters were female.The number of first time registered in the state 
was 5% of the electorate. Polling Day in the state also saw for the first 
time the display of web casting for official monitoring, besides, model 
polling stations. All women Polling Stations were set up.
The election commission set up 3,082 polling booths in the state, out 

of which 60 booths with be pink booths - one in each constituency run 
completely by women.There were 172 polling stations in areas adjoining 
the 884-km-long Assam-Meghalaya border. The home department 
identified 633 polling stations as vulnerable, 315 as critical and 75 as 
both vulnerable and critical. Overall, peace prevailed on polling day. 
Counting took place in 13 stations to be setup across the state. 

The last election had seen obvious challenges but the spirit of working 
together had helped Meghalaya to overcome these hurdles. “Despite 
new things being introduced, Meghalaya has taken the courage to try 
its hand with EVM-VVPAT machines. Our voters have proved that the 
people of the hill state can be tech-savvy and duty-bound. That said, 
inspite of initial doubts and concern, says Shri. Frederick R.Kharkongor, 
CEO –Meghalaya. 
Such united efforts that the state had witnessed is laudable. Meghalaya 

has seen new faces coming into the fray and many congratulatory notes 

go to them and all the candidates who have emerged as winners. 
In Meghalaya, there are 133 millennium voters from the state who 

were among the 74,000 plus millennium voters identified nationwide. 
The election department in the state, in consultation with the district 
health and medical officers and the municipal boards, had obtained 
the list of the 133 people who were born on the first day of 2000. 
In this election, inclusivity played a vital role as concluded efforts put 

in to have participation from the physically challenged and mentally 
challenged community participating in this key democratic event. 
For such accomplishments by the voters of the state through a very 

encouraging of the CEO, Meghalaya publically congratulated and 
thanked each and every voter who have taken part in this dignified 
democratic process. The Office also commended the work of all those 
citizens, partners and community based organisations who have 
pitched in to make this election a successful democratic excercise and 
a point of convergence of energies and perseverance of thousands 
of fearless people, voter and polling officials who have made the 
Meghalaya elections in 2018 a resounding success. 
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Aerial view of dispatch of Pollong Party in South Garo Hills.
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Polling parties traversing through
Challenging Terrain

Polling parties traversing through challenging terrain.
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Enroute to Kamsing, Meghalaya’s smallest Polling Station with only 29 
Votes and the only polling station accessibly by boat.
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Poll Welfare

Creche for young mothers at Polling Station.
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Some known and unknown faces.
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ELECTION Runners

Runners-trekkers engaged from the local community to 
relay messages on polling day. This messenger from South 
West Khasi Hills runs from one polling station to the other 
to update the District Administration on polling figures.
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Web Casting
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Summersalt, a household name in Meghalaya had its 
members vote on polling day to create an excitement for 
their fans and people at large to go to the polling station 
and vote. Summersalt was part of a full-on Bollywood move 
Rock On 2, working with Farhan Akhtar and Usha Uthup
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Summersalt, a household name in Meghalaya had its 
members vote on polling day to create an excitement for their 
fans and people at large to visit the polling station and vote. 
Summersalt was part of a full-on Bollywood movie Rock On 2, 
working with Farhan Akhtar and Usha Uthup
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A senior citizen with a first to vote medal
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Arch Bishop Voting
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Voters who were first to vote were given First to Vote Medals 
as acknowledgement of their early arrival and voting.
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Presiding Officer Satisfied on a job well done, at close of Poll.
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M E D I A
The media fraternity has always been a key partner in information 

dissemination.  CEO Meghalaya and his team have made it a point to 
engage with the media in its effort to reach out to the different 
groups of electorates and in the genral interest of the public. On 
every new talking point or public issues pertaining to elections, 
special sessions have been organised to host the media and interface 
with the journalists.

A Strategic Public Engagement Plan was also drawn out to engage with 
the media keeping in mind their calendar, the timeliness, the season, 
the interests etc. The media engagement levels the following team 
includes

· Print,
· Electronic,
· Conventional,
· Radio
· Traditional,
· Street,
· Online social media

The Strategy also identified a range of audience with specific needs

· Rural
· Urban
· Language
· Ethnicity
· Age
· Persons with Disabilities
· Internet Connected groups
· Social Affiliations

The media organisations who had actively participated in carrying 
out the public messages concerning Enrollment, Voting, Ethical voting, 
Accessible Elections, Millennium voters and Free & Fair Elections are:
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· Red FM
· All India Radio (Prasar Bharti)
· The Shillong Times
· U Mawphor
· U Rupang
· U Peitngor
· U Nongsain Hima
· The Meghalaya Times
· Batesi TV
· Peitngor Cable News
· Ri Khasi Channel
· T7 Cable News
· Shillong Mail
· The Northeast Today
· The Telegraph
· Doordarshan (Prasar Bharti)
· Facebook
· You Tube

To all the efforts mentioned above the media have been very 
participative and had taken due responsibility to package the 
information for the public at large. Besides, CEO Meghalaya and his 
team have engaged communications specialists and media artistes to 
work on various creatives and materials that had information, education 
and awareness values.
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